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Fringe audiences 2025
•	 2.6 million tickets issued. 
•	 750,000 estimated unique audience 

members. 
•	 edfringe.com has approx. 3Mn users each 

year and 37.5Mn page views.
•	 124,000 app downloads.

Target audience interests used for Fringe Society 
digital marketing:
•	 Culture & History, Live Events, Dance, Music, 

Other Culture & Art, Comedy, Other Variety 
Shows, Theatre & Stage.
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Top edfringe.com audience interests (from GA4):
•	 Travel/Travel Buffs
•	 News & Politics/Avid News Readers/

Entertainment News Enthusiasts
•	 Sports & Fitness/Sports Fans/Soccer Fans
•	 News & Politics/Avid News Readers
•	 Food & Dining/Cooking Enthusiasts/Aspiring 

Chefs
•	 Media & Entertainment/Movie Lovers
•	 Media & Entertainment/Music Lovers
•	 Lifestyles & Hobbies/Frequently Attends Live 

Events



40% of Fringe-goers are in the ABC categories.

In addition to these, Rental Hubs (students 17%) 
and Domestic Success (thriving families 11%) are 
strong segments.

Finally, Senior Security (comfortable retirees 
5%) and Urban Cohesion (5%) brings the total 
of diverse mid-to-high affluent groups to 78%.

Find out more about Mosaic segmentation groups (experian.co.uk)

Fringe audiences – Mosaic segmentation

https://www.experian.co.uk/business/platforms/mosaic/segmentation-groups

